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Introduction:

My name is Lars Bastholm.  I am the Executive Creative Director at AKQA New York, and I am here to try and predict 

the future – or not.

Question 1: On Convergence 

How do you see TV and the Web coming together?

What excites me most about the integration of TV and the Web is that hopefully we’ll only use the elements of both  

in a combination where it makes sense.  So let’s not turn the Web into TV. TV is a passive experience where you sit 

down and get entertained; let’s not turn the Web into – or the TV into the Web where you constantly have to engage 

with choosing the next clip or what direction you wanted to go in.  

Both mediums have exceptional strength in what they’re good at, and if you try and mash it all together into one big 

sort of communal entity, at least the way it’s looking right now it’s not doing much for the users or the viewers, I think.  

But if you take sort of the interaction factor from the Web in allowing people to choose what they want to see when 

they want to see it on TV, I think that’s huge and it’s only going to get bigger.  

I think whoever cracks what true interactive video means is going to be a very rich person, or a very popular agency.

Question 2: On Audiences 

You often aim at much-coveted 18 to 34-year-olds. What resonates with them?

Right now what we’re talking about mostly is social networks of any kind, any way of interacting with each other, 

because to an 18-year-old, other 18-year-olds will always be the most interesting.  It’s about getting to know people, 

making new friends, and having a lot of friends.  So that’s why places like MySpace or FaceBook have become so 

popular.  Social networking hasn’t changed dramatically online over the last year or so except just turning more 

towards video.  If you look at sites like Vimeo, that allows you to upload 250 megs of video free of charge every week, 

that’s the kind of site that starts vlogging – so the video version of blogging – and this starts to become prevalent 

amongst teens who have either webcams or video cameras, or video cameras built into their phones.  

I think what we will see increasingly over the next year or so – even the next couple of years – is that the whole social 

networking thing will move into the mobile space increasingly, and we’ll see a lot of mobile social networks starting  

to appear.  

They’re also hugely into anything that’s entertaining that they can discover for themselves as the first and share 

with their friends, whereas viral marketing is really a misnomer because it only means good marketing.  It means good 

content that you want to share with friends and family and be the first to find and send around.  That gives you  

cachet, to be the first kid on the block to discover the new thing.

So those are some of the trends that you see with that particular target group, and they’re never really going to  

go away.

Question 3: On the Future 

What kind of experiences will we be developing 10 years from now?

I think anybody who says that they can predict the future in this industry is either deluding themselves or blind.  That 

said, I’m going to try anyway.  If you look at the digital interfaces in movies, if you look at mobile phones in Southeast 



Asia and try to take them to their natural conclusion, where the iPhone is going to kick off in the U.S., I think the 

Internet moving out of the computer and into a whole host of other digital gadgets is probably going to be the most 

significant development over the next 10 years.  Pretty much every year something happens, something that starts  

to determine what developments in the industry are going to look like over the next 12 to 24 months.

These days you’re starting to see online ads that are using more and more video and using multiple video channels on 

the same screen to interact with one another so it becomes much more immersive and much more like an on-the-site 

experience versus a click-through experience.  It’s what you do with the possibilities that the Web offers you that 

makes it interesting, not necessarily what’s technologically doable.


